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C O N C E P T

World’s largest home furnishing retailerIkea: 

C L I E N T

“To create a better everyday life for the many people”

VA L U E  P R O P O S I T I O N

5  VA L U E S  O F  A  H O M E

Comfort


Privacy


Security

Belonging


Ownership
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ikea home collab:

addressing the

‘ikea meltdown’
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C O N C E P T

ikea home collab:

addressing the

‘ikea meltdown’

57%

haven’t 
fought

43%

of couples have 
fought at IKEA

C A U S E S

 Couples often fight at IKEA.‘Ikea Meltdown’:

Difficulty balancing each party’s needs
1.

2.

P R O B L E M

experience

resigning yourself

long, uncomfortable period of time.

“ Ikea is not an errand, it’s an  — and part of that 

experience is  to the fact that you’re going 

to be there for a  “


– Cari Romm, Journalist

Stressful in-store experience



help couples satisfy and address both parties’ needs How might we 

for comfort, ownership and belonging in their shared living spaces?

          p e r s o n a  +  u s e r  j o u r n e y  d e c i s i o n sc o n c e p t

framing



          p e r s o n a  +  u s e r  j o u r n ey  d e c i s i o n sc o n c e pt

problem statement

create a shared understanding of their home 

identity

The project proposes to create an online tool in order to help those 

living together 

 through the curated experiences that IKEA is known for.



Tangible value

Easy + efficient purchasing

Intangible value

Interesting shopping experience


Addressing emotional needs


Confidence in product selection

Aspirational value

Personal, curated experience


Increased self + social perception
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value for customers



increased revenue

Increased customer retention, product sales, and 
customer acquisition

reinforcing brand pillar + position

Reinforcing themselves as the innovator in defining 
life at home
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benefit for IKEA



A woman in her mid 20’s who is moving in with her boyfriend 
John for the first time to their new rented apartment in the city.

Goals Pain Points

Needs

Tiring debates cause her to compromise


Difficulty visualizing how online products 

can be styled and fit into her home


Looks for decor inspiration on Instagram 

or Pinterest


Consults John when making decisions


Be able to discern if a product fits their 

style and how it can enhance her space


To balance her needs with John’s and be 

on the same page with him

Create a collective sense of home and 

identity for their new apartment


Decide on & purchase decor without fuss

Behaviours

Anna
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R E S E A R C H A W A R E N E S S B R O W S E C O N S I D E R AT I O N D E C I S I O N

Find home decor inspo 

on Pinterest+Instagram

Go to IKEA and browse Pick items she’s 

interested in buying

Settle on items to buyGoogle popular brands 

that sell home decor

a c t i o n s

Google


Pinterest


Instagram

Google


Ikea website

IKEA Store IKEA Store


Pinterest

IKEA Storet o u c h p o i n t s

“I wonder if I’m actually 

going to be able to 

achieve this look.”



“I wonder where that 

item is from.”



“Let me ask John what 

type of decor he’s into”

“Oh, IKEA sells a lot of 

affordable decor.”



“I’m not sure if they’ll 

have anything I like 

though.”



“I’ll ask John if he wants 

to check out IKEA.”


“I hope we can be done 

in an hour or two..”



“There’s so much to 

choose from, where do I 

even start?”



“I’m getting a slight 

headache.”

“That’s cute. I wonder if 

I can make it work.”



“Let me check my 

Pinterest board again.”



“Why doesn’t John get 

what I’m going for even 

though I showed him 

my Pinterest board?”



“I’m compromising with 

him, so why can’t he do 

the same for me?”

“It took so long just to 

pick these few items..”



“They’re not exactly 

what I wanted but I 

guess they’ll have to do 

for now.”



“Maybe we can just 

replace it later when 

John gets tired of them.”

t h o u g h t s

F e e l i n g s

+

–

user journey map  p e r s o n a  +  u s e r  j o u r n e yc o n c e p t            d e c i s i o n s



B R O W S E C O N S I D E R AT I O N D E C I S I O N

Go to IKEA and browse Pick items she’s 

interested in buying

Settle on items to buya c t i o n s

IKEA Store IKEA Store


Pinterest

IKEA Storet o u c h p o i n t s

“I hope we can be done 

in an hour or two..”



“There’s so much to 

choose from, where do I 

even start?”



“I’m getting a slight 

headache.”

“That’s cute. I wonder if 

I can make it work.”



“Let me check my 

Pinterest board again.”



“Why doesn’t John get 

what I’m going for even 

though I showed him 

my Pinterest board?”



“I’m compromising with 

him, so why can’t he do 

the same for me?”

“It took so long just to 

pick these few items..”



“They’re not exactly 

what I wanted but I 

guess they’ll have to do 

for now.”



“Maybe we can just 

replace it later when 

John gets tired of them.”

t h o u g h t s

F e e l i n g s
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color palette – toned down IKEA yellows provide 
friendliness + familiarity

UI – uphold IKEA’s minimalistic brand while elevating 
sophistication for perception

imagery – emphasis on real images and illustrations for clearer communication
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art direction: visual design
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language + tone – relaxed and friendly to prevent stress, highlight collaboration, and create engaging experience

art direction: content design



IKEA Home Collab

 d e c i s i o n sc o n c e p t           p e r s o n a  +  u s e r  j o u r n ey          

hamburger menu footer home decor page

predictable entry points



HOME 
COLLAB
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awareness for home collab: now + future

currently – reliance on ‘News’ section + online articles for publicity future – in-store touchpoints
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user flow map: user autonomy

User group 1: 
New/returning 
users creating a 
new style

User group 2: 

Returning users 
re-utilizing Ikea’s 
curated styles

Determine 
shared style

Determine 
shared style

Determine 
shared style

Determine 
shared style

Select Showroom 
1 items

Room selection:

Select one room

Select mutiple

rooms

‘View showrooms 
again’

‘Use this style 
in a new room’

Same style for 
both rooms?

Send invitation

Send invitation

Complete alone

Log in to view 
previous projects

Make account to 
collaborate offline

Indicate 
preferences

Yes: Indicate 
preferences

No: Choose  
room to start 
with

Room 
selection

Indicate 
preferences 
+ log in later 
to continue

Select  
Showroom 
items

Select  
Showroom 1 
items

Select  
Showroom 1 
items

Select 
Showroom 
items

Select 
Showroom 
items

Select 
Showroom 
items

Determine 
shared style

Indicate 
preferences

Select  
Showroom 
2 items

Select  
Showroom 
items

Checkout

Checkout

Checkout

Checkout

Checkout

Checkout

Checkout

Home collabs 
landing page
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user autonomy: new vs. returning users

‘View showrooms 
again’

Use this style 
in a new room’

Send invitation

Send invitation

Complete alone

Log in to view 
previous projects

User group 2: 

Returning users 
re-utilizing Ikea’s 
curated styles

home collab dashboard – for those with IKEA accounts to return to ongoing/previous collabs



Room selection:

Select one room

Select mutiple

rooms

Same style for 
both rooms?

Indicate 
preferences

Yes: Indicate 
preferences

No: Choose  
room to start 
with

Home collabs 
landing page
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user autonomy: multi-room selection

multiple room selection – allowing customers to shop for multiple rooms with either the same or different styles
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user autonomy: multiple style selection

multiple style selection – for the indecisive 
and the open-minded



M o r e  
r e l a x e d

M o r e  
i n t e n t i o n a l

M o r e  
m o d e r n

M o r e  
t r a d i t i o n a l

mid-century 
modern

modern

scandinavian

bohemian

contemporary

shabby chic

minimal

coastal

modern

farmhouse

transitional

country

urban

eclectic

zen

Styles we offer (14)


Mid-Century Modern


Scandinavian


Bohemian


contemporary


Modern


Shabby Chic


Minimal


Coastal


Modern Farmhouse


Transitional


Country


Asian/zen


Urban / Industrial


Eclectic

side note: style spectrum
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Styles that are not possible: 


Traditional, french country


Art Deco


Hollywood Regency



user autonomy: payment options
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multiple payment options – accommodating couples’ payment preferences



Add to wishlist

DELAKTIG $119.00


Adjustable LED floor lamp

View more showrooms with this product
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curated virtual showrooms



Items they both added to their 
wishlists during browsing

Other items their collaborator 
has in their wishlist

More products based on the 
ones they liked + their style
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collaborative consolidation
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